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YTBEP>KIACHHOIO TMpUKa3oM MHUHHCTEPCTBA HAyKW M BbIcIIero obOpas3oBanus Poccuiickoit
®enepanuu ot 06 anpenst 2021 r. Ne 245 (¢ u3M. u A0IL.), B COOTBETCTBUM € Y4EOHBIM IUIAHOM,
yTBepkaeHHBIM YueHbIM coBeToM PI'BOY BO «/lonl'Y» mis mHabopa 2025 rona.
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1. MECTO JUCHUILIAHBI B CTPYKTYPE OBPA3OBATEJBHOM ITPOT'PAMMBI

1.1 TpeGoBaHnusi K NpeJIBAPUTEIbHONH INOArOTOBKEe 00y4YalOIIMXCH, NMpeAlIecTBYIOIIHNE W
CONMYTCTBYIOLIME JMCIHUIIIMHBI, HA KOTOPbIX OCHOBBIBAETCS N3y4YeHHe JAHHOM:

JUIS W3YYCHUS MJAHHOW JUCHUIUIMHBI HEOOXOMUMBI 3HAHUWS, YMEHUS W HAaBBIKH,
dbopMupyeMbIe MPEeANIECTBYOMIEH AUCIUILTHHON « AHMTHICKIH si361k» Ha 6aze OIT OCO.

2. OIIUCAHME JUCHUITJINHBbI
2.1. O0mas xapakTepucTuKa
HaumeHnoBaHue nmokaszaress 3HaueHue NoKa3aTess

HazBanue oO6pa3oBaTeslbHON MPOTPaMMBbI 38.03.02 MeHemKMEHT
(ITpoduis: MeHeHKMEHT)

[Iudp 1 Ha3BaHUE B COOTBETCTBUU C

Y4eOHBIM IIJIAHOM b1.b.M 2.1 «MHOCTpaHHBII SI3BIKY
YacTh 00pa3oBaTeIbHOM MPOrpaMMBbl bazoBast yacth
KosmaecTBo 3a4eTHBIX €IMHHUIL / BCETO YacOB 4/144

B ciydae npenbsBieHust OT 00y4aronierocs Wi €ro poAUTeNs (3aKOHHOTO TPEACTaBUTEs)
3a5BJICHHS HAa OOYYCHHE 10 aJalTHPOBAHHOW 0O0pa30BaTEIIbHON TpOTpamMMe BBICIIETO
00pa3oBaHus, MOAKPEIUICHHOTO 3aKIIOYCHUEM IICHXO0JI0r0-MEIUKO-TIeAarornuecKoil KOMUCCHU
(IIMIIK) wnm wmenuko-conmanbHOW dkcreptusbl (MCD) ¢ pekoMeHAaUusMU  CO3IaHUs
WHAUBUAYAIbHON Tporpammbl peabumutanmuu u adbwiurtanuu (MIIPA), nannas pabouas
nporpaMMa MOXeT ObITh aJalTHPOBaHA C YYETOM HHIUBUAYAIbHBIX OCOOCHHOCTEH 3/10pOBBS
oOyuJarorerocs.

2.2. PacnipeneieHue 4yacoB 1o (popmMam u nepuoaam o0y4eHust

OO011ee KOJIMYECTBO 4aCOB
= CaMOCTOSI-
dopma Q 5 o
S © | Jleknm- | yrabopa- | MPaKTH- | TEIBHOU dopma
oOyueHus 2 = BCETO
$ | OHHBIX | TOPHBIX | YECKHX paboThI + KOHTPOJIS
KOHTPOJIb

OuHas 1 — 17 17 38 72 3a4eT
Ounas 1 2 - 17 17 38 72 S3K3aMeH
Ounasi, Bcero - 34 34 76 144
OuHo-3a04Hasd 1 1 - - 10 57 67 3a4er
OuHo-3204HasA 1 2 — — 20 57 77 JK3aMeH
OuHo-3a04Has, - - 30 114 144
BCEro

3. HEJH JUCHUIIJINHBI

Henp aucummuinebl «MHOCTpaHHBIM S3BIK» — MPUOOPETEHHE CTYACHTAMH HAaBBIKOB U
YMEHHUI B pa3iMuYHBIX BUAAX PEYEBON M MHCHMEHHOMN NEATENIbHOCTH, KOTOPhIE HA OTAENbHBIX
JTamax SI3bIKOBOM TMOATOTOBKM IMO3BOJISIIOT HMCIOJB30BaTh MHOCTPAHHBIM SI3BIK Kak B
npodeccuoHaNbHOM U Hay4HOU JesITeIbHOCTH, TaK U 7S LieJIel JabHelero camooopa3oBaHusl.
3amaun - MpakTHYECKOE OBJIaJICHHE HaBbIKAMM NEPEBOJA CHEIUAIbHON JUTEpaTyphl, YTEHUE
TEKCTOB IO CIEIHUAIBLHOCTH C IIeJIbI0 M3BJICUCHUS HeoOXxoaumon uH(opmaiuu, odopmiieHre
JIEIOBOI KOppecToHACHIINN; (OPMHUpPOBAHUE Y CTYIEHTOB S3BIKOBOM M KOMMYHHMKaTHBHOMN
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KOMITETCHIINH, TOCTATOYHOM [T OOIICHHS B OBITOBOM, COIMOKYJIBTYPHOU U TPOPECCHOHATBHON

chepax;

NOJlyYyeHHe HoBeHmell mnpodeccnoHambHOW HHGOpPMAMKA Yepe3 HMHOCTPAHHbIE

UCTOYHUKH; TOJH30BAHWE YCTHOW MOHOJIOTHYECKOW W JMAJIOTMYECKOW pEeYbi0 B Ipejaenax
OBITOBOM, 00IIIECTBEHHO-IIOJUTUYECKOH, OOIIEIKOHOMHYECKON U TPO(PECCUOHATLHON TeMAaTHKU;
IEepeBOJ C HHOCTPAHHOIO $3bIKA HA POJHOM TEKCTOB OOIE3KOHOMHUYECKOTO XapakTepa,
pedepupoBaHus M AHHOTHPOBAHUS OOIECTBEHHO-TIOJIMTHYECKOM M  OOIIEIKOHOMHUYECKOM

JUTEPATYPHI.

4. KOMIIETEHIIMM OBYYAIOIIETI'OCs, ®POPMUPYEMBIE B PE3YJIbTATE
OCBOEHHSA KOMIIOHEHTA OBPA30OBATEJIBHOM NPOT'PAMMBI, X
NHIANKATOPBI U IINTAHUPYEMBIE PE3YJIBbTATHI OBYUEHUA

4.1. KomnereHuuu
YK-4. CrniocobeH ocCyliecTBIATh ACNOBYI0 KOMMYHHUKAIIUIO B YCTHOW W MUCHBMEHHOU
dbopMmax Ha rocynapcTBeHHOM si3bike Poccuiickoit @enepaliii 1 HHOCTPAaHHOM(BIX) SI3bIKE(ax).

4.2. UHaMKaTOPbI KOMIIETEHIM A

Denepanu u
HWHOCTPaHHOM(BIX)
A3bIKe(ax))

Hcnonws3zyer nuanor
JUISL

Kareropum
YHHBEPCAJIbHBIX Yuupepcaibubre HNupukatopsl Pe3ysabTaThl 00y4eHust
. KOMIIeTeHIIUH
KOMIIeTeHI Ui
YK-4.1-1. YK-4.11-1.3-1. 3Haer HOpMBI YCTHOH peun,
BeiOupaer Ha NPUHSTHIE B IPO(ECCHOHAIBHOU cpefie
rocygapctBeHHOM | YK-4.M-1.Y-1. YMmeeT BoIOUpaTh CTUIIb OOIICHHUS
s13pike PO n Ha roCyAapCTBEHHOM s3blke PP M MHOCTpaHHOM
MHOCTPAaHHOM(-BIX) | SI3BIKE MPUMEHUTEIBHO K CUTyaluH
SI3BIKAX B3aUMOICHCTBUS
KOMMYHUKaTUBHO | YK-4.U-1.Y-2. Bnageer MHOCTpaHHBIM S3bIKOM
NIpUEeMJIEMBbIC CTUIIb | HA ypOBHE, HEOOXOAMMO W JOCTATOYHOM IS
U CpeACTBa o0mIeHus B mpodecCHOHABHON cpejie
B3aUMOACUCTBUS B | YK-4.M-1.3-1. 3HaeT HOpMBbI YCTHOH peuu,
o0uenun ¢ HPUHATEIE B TIPOGECCHOHANBHON Cpeie
JIETIOBBIMHU
apTHepaMu
YK-4. Cnocoben YK-4.1-2. Bener | YK-4.M-2.3-1. 3HaeT HOpMBI TUCBbMEHHON peyH,
OCYILECTBIISATh JIENIOBYIO NPUHSTHIE B IPO(eCCHOHATBHON cpefie
JIEJIOBYIO NepenucKy Ha YK-4.1-2.Y-1. YMeeT BECTH ATOBYIO IEPEITUCKY
KOMMYHUKAINIO B rocyJapCTBEHHOM | Ha  TOCyJapcTBEHHOM s3bike PO  w/mmm
YCTHOM M MIUCbMEHHOMN si3pike PO n MHOCTPAHHOM $I3bIKE
Kommynnkamms ¢dopmax Ha MHOCTPAaHHOM(-BIX)
TOCYAapCTBEHHOM SI3BIKAX
s13b1Ke Poccuiickoit YK-4.U-3. YK-4.1-3.Y-1. Bnageer HopMaMu U MOJEISIMHU

PEUCBOTO MOBCACHUSA IPUMEHUTEIILHO K
KOHKpCTHOﬁ CUTyallun aKaJIEMHUYCCKOTO 1

COTpPYAHMYECTBA B | IPOPECCHOHAITLHOTO B3aUMOJICHCTBHS
COLMAIEHON u | YK-4.1-3.Y-2. YmeeT BeICTpauBaTh MOHOJIOT,
po(eCCHOHANBHON | BECTH JUAJIOT M MOJIMJIOT C COOJIIOAEHHEM HOPM
cepax pEedeBoro ITHKETa, apryMEHTHPOBAHHO
OTCTaMBaTh CBOU TO3UIINH U HJICH
YK-4.U-4. VYwmeer | YK-4.1-4.Y-1. Bnangeer >xaHpamu YCTHOH U
BBINOJIHATH IEPEBOA | NMCHMEHHOH peur B IpoecCHOHaIIbHOM cdepe
npodeccuoHanbHbIX | YK-4.U-4.Y-2. YMeer BBIIOIHAT KOPPEKTHBIN
TEKCTOB C | YCTHBII M MMCEMEHHBI EPEBOJ C MHOCTPAHHOTO

HWHOCTPAaHHOTO(-bIX)
Ha

roCyAapCTBEHHBIN
s3Ik PO wu ¢
TrOCYAApCTBEHHOTO

s3bIKa HAa TOCYJapCTBEHHBIM s3Ik PO u ¢
rocyaapcTBeHHoro s3pika PD Ha MHOCTpaHHBIM
SI3BIK IPO(ECCUOHATBHBIX TEKCTOB




s3plka PO Ha
HMHOCTPaHHBIH(-ble)

5. TIPOI'PAMMA JUCIIUIIJIMHbI

Tembl

Kpartkoe conep:kanmne TeMbl

Pasnea 1. Relations with Clients and Colleagues and General Business Routines

Tema 1. Customer

Customers. Word partners. Direct and indirect questions

Tema 2. Companies

Word-building. Present Simple vs Present Continuous. Third
person singular.
Formal letters. Making offers.

Tema 3. Travel

Adjectives of nationality. Past Simple vs Present Perfect.
Avoiding repetition. Presenting information about companies.
Introductions and socializing.

Tema 4. Troubleshooting

Synonyms. Past Perfect. Making recommendations. Giving
business advice

Pasnea 2. Achieving Good Financial Results, Financial and Social Issues

Tema 5. Company’s History

Past Simple: regular/irregular verbs. Adjective and noun
patterns. Giving presentations on company histories.

Tema 6. Retailing

Word groups. Definite, indefinite, zero articles. Defining
relative clauses. Market research and discussion

Tema 7. Products

Order of adjectives. Comparative/superlative adjectives.
Presenting a product.

Tema 8. People

Word building. Forms expressing future. Talking/writing about
your job.

6. CTPYKTYPA U COAEPKAHUE JTUCHUITJIMHBI
6.1. ®opma o0yuenus — ouHas, kypc — 1, cemectp — 1

HaumMeHoBaHus pa3zienoB U TeM Kosectso yacos
pasl Jlexw. \ JlaGop. | [Ipaxr. \ CPC+K \ Bcero
Pasnea 1. Relations with Clients and Colleagues and General Business Routines
Tema 1. Customer 0 4 4 10 18
Tema 2. Companies 0 4 5 9 18
Tema 3. Travel 0 4 4 10 18
Tema 4. Troubleshooting 0 S 4 9 18
Hroro no coaep:kareibHOMY Moay.Jiio 1 0 17 17 38 72

6.2. ®opma o0yuyeHus — ouHas, Kypc — 1, cemectp — 2

KonnuecTBo yacoB

Hanmenopanus pas3aciioB U TCM

Jlexw. \ JlaGop. \ ITpaxr. \CPC+K \ Bcero

Pa3nea 2. Achieving Good Financial Results, Financial and Social Issues

Tema 5. Company’s History 0 4 4 10 18
Tema 6. Retailing 0 4 5 9 18
Tema 7. Products 0 S 4 10 18
Tema 8. People 0 4 4 9 18
HToro no cogep:rarejibHOMY MOAYJIIO 2 0 17 17 38 72
Bceero no komnonenty OINOII 0 34 34 76 144




6.3. ®opMa 00y4eHUS — OYHO-3204HAS, KYPC

—1, cemecTp — 1

HanmenoBanms pasaciioB U TEM

KomnunuectBo uacoB

Jleku. | Jlabop. | [Ipaxr. ‘CPC+K ‘ Bcero

Pa3zned 1. Relations with Clients and Coll

eagues and General Business Routines

Tema 1. Customer 0 0 2 15 17
Tema 2. Companies 0 0 3 14 17
Tema 3. Travel 0 0 2 14 16
Tema 4. Troubleshooting 0 0 3 14 17
HToro no cogepxarebHOMY MOAYJIIO 1 0 0 10 57 67

6.4. ®opMa 00yUeHUS — OYHO-3204HAS, KYyPC

—1, cemecTp — 2

HanmeHnoBaHus Pa3aciioB 1 TCM

KomangecTBo yacos

Jleku. ‘ JlaGop. | IIpaxr. ‘CPC+K ‘ Bcero

Pa3nea 2. Achieving Good Financial Results, Financial and Social Issues

Tema 5. Company’s History 0 0 5 14 19
Tema 6. Retailing 0 0 5 15 20
Tema 7. Products 0 0 5 14 19
Tema 8. People 0 0 S 14 19
HToro no copepxarebHOMY MOAYJIIO 2 0 0 20 57 77
Bcero mo komnonenty OITOIT 0 0 30 114 144

7. OHEHOYHBIE MATEPHUAJIBI (CPEACTBA) IJ TEKYIIEI'O KOHTPOJIA
YCHEBAEMOCTH, MIPOMEXYTOYHOM ATTECTAIIUA

7.1. KoHTpOJIbHBIE BONIPOCHI.

OBPA3EL 3AJAHUSA TIPOMEXYTOYHOT'O KOHTPOJIA

I. Listening

Listen to the person telling about the company Gucci. Choose the correct answer.

1. Gucci produces

2. It was founded in

3.The company’s trademark has
4. The company has

a. 1912

a. luxury goods

a. blue and red stripes
a. 300 stores

b. cheap goods

b. 1921

b. green and red stripes
b. 3000 stores

5.1t’s the a. biggest-selling b. biggest-selling company
company in the world in Italy
I1. Vocabulary
Match the words in the box with their definitions.
parent company supplier marketing competitor
repeat business customer care refund real estate

6. Property (land and buildings).
7. Return of money to a customer.
8. A company that owns other companies.

9. The action or business of promoting and selling products or services, including market research

and advertising.

10. Customers return to a company to buy more of its products or services.

11. A company that sells or offers the same type of

product or service.



http://www.oxforddictionaries.com/definition/english/promote#promote__9
http://www.oxforddictionaries.com/definition/english/product#product__3
http://www.oxforddictionaries.com/definition/english/include#include__3
http://www.oxforddictionaries.com/definition/english/market-research#market-research__3
http://www.oxforddictionaries.com/definition/english/advertising#advertising__3

12. A company that provides a particular type of a product.
13. The activity of looking after customers, and helping them with any complaints or problems.

II1. Grammar
1. State if the indirect questions are Wrong or Correct.

14. Could you tell me if you work in sales?

15. Could you tell me what product range does your company sell?

16. Could you tell me whether you like your job?

17. Could you tell me how long your company works on Saturdays?

18. Could you tell me is this company big?

19. Could you tell me where the bank is?

2. Choose the correct tense form (Present Simple or Present Continuous).

20. She ... for a big multinational.

a. works b. is working

21. This month our company ... new employees.
a. recruits b. is recruiting

22. At present we ... for a new marketing strategy.
a. look b. are looking

23. The company ... a refund if a customer is not satisfied.
a. gives b. is giving

24. 1 always .... with this supplier.
a. deal b. am dealing

25. Currently our company ... a new service.
a. promotes b. is promoting

26. We always ... goods on time.
a. deliver b. are delivering

27. This year our competitor ... fast.
a. expand b. is expanding

IV. Reading

Read the text and decide if the sentences are True or False.

McDonald’s success
McDonald’s is one of the most famous multinationals in the world. It is involved in food sector
and is the world’s largest chain of hamburger restaurants. It operates in 119 countries and serves
47 million customers a day. The company employs over 1.5 million people.
With its headquarters in Illinois, the United States, the company began in 1940 when brothers
Richard and Maurice McDonald opened their first barbecue restaurant. In 1948, they reorganized
their business as a hamburger production and introduced the "Speedee Service System" which
started the modern fast-food phenomenon.
When consumer tastes change, the company develops, expands and launches its new menus
with salads, fish, smoothies, fruit.
Another key to the company’s success is good customer care, marketing and advertising strategy.

28. McDonald’s is the first multinational in the world. T/F
29. The company has the biggest number of hamburger restaurants in the world. T/F
30. It gives jobs to 3 million employees. T/F
31. The nationality is American. T/F

32. The company started as a food shop. T/F


http://www.macmillandictionary.com/search/british/direct/?q=the
http://www.macmillandictionary.com/search/british/direct/?q=activity
http://www.macmillandictionary.com/search/british/direct/?q=of
http://www.macmillandictionary.com/search/british/direct/?q=looking
http://www.macmillandictionary.com/search/british/direct/?q=after
http://www.macmillandictionary.com/search/british/direct/?q=customers
http://www.macmillandictionary.com/search/british/direct/?q=and
http://www.macmillandictionary.com/search/british/direct/?q=helping
http://www.macmillandictionary.com/search/british/direct/?q=them
http://www.macmillandictionary.com/search/british/direct/?q=with
http://www.macmillandictionary.com/search/british/direct/?q=any
http://www.macmillandictionary.com/search/british/direct/?q=complaints
http://www.macmillandictionary.com/search/british/direct/?q=or
http://www.macmillandictionary.com/search/british/direct/?q=problems
http://en.wikipedia.org/wiki/United_States
http://en.wikipedia.org/wiki/Salad
http://en.wikipedia.org/wiki/Fish_(food)
http://en.wikipedia.org/wiki/Smoothie

33. McDonald’s was the first who launched the service system used today. T/F
34. The company changes its menus to satisfy customers’ needs. T/F
35. The company uses successful promotion strategy. T/F

Kputepuu onenuBanus 3aJaHusi NIPOMEKYTOYHOT0 KOHTPOJIsI

MaxkcuManbHas 001as cymma 0ajioB, KOTOPYIO MOKET MOJTYYUTh CTYACHT, YCIICITHO
BBITIOJTHUB BCE BUBI 3a7jaHuii, cocTapisieT 40 0amioB, eciiu UTOropas (popma KOHTPOISA
— 3a4eT.

7.2. Tembl 10KJI2/10B (pedepaToB)
He npexycmoTpens! nporpaMmoin JUCHUILIMHBI

7.3. TeMmbl MHANBUAYAJIbHBIX 3aJaHUM
Tema 4. Troubleshooting.
SWOT analysis
LeJsb: 3aKperieHne JIEKCUKHU 110 TeMe, IpuodpeTeHre HaBbIKOB nposeaeHus CBOT- ananusa
3aganue: npoectu CBOT- ananu3 npeanpusTis HA OCHOBAHUHU JaHHBIX CTaTUCTUKHU

Tema S. Company’s history.

Presentation on history of a famous company
Hesb: 3aKkperuieHue JEKCHKH MO TeMe, NMPHOOPETeHHE HABBIKOB MOJTOTOBKHA M TPOBEICHUS
IPE3EeHTAlMU 110 UCTOPUU U3BECTHOTO OpeH/ia NiIM KOMIIAHUU
3ajganmue: cienath NPE3EHTAIMIO 10 UCTOPUU U3BECTHOTO OpeHa WM KOMITAaHUU

Tema 6. Retailing.

Essay “Traditional shopping vs online shopping: pros and cons”
Heanb: 3akperieHne JEKCUKHU TI0 TeMe, TPUOOpETEHNE HAaBBIKOB apIYMEHTUPOBAHHOM JUCKYCCUU
3anaHme: HanucaHue 3cce Ha TeMy « T paauIIMOHHBIA IIOMUHT VS MOKYIIKH OHJIAH: 32 U TPOTUBY

Tema 7. Products.

Product presentation
Heab: 3akperieHHe JEKCHUKUA MO TeMme, MPUOOpETeHHE HAaBHIKOB MOATOTOBKH U TPOBEICHHS
Mpe3eHTalNH IPOAYKTa
3anaHme: cienath NPE3EHTALMIO HOBOTO MPOAYKTa

7.4. O0pa3en 3K3aMeHAIlHOHHOT0 OUJIeTa

JIOHEKHN rOCYJapCTBEHHBIN YHUBEPCUTET
OKOHOMUYECKHH (PaKyIbTET
Kagenpa anrnuiickoro si3pika JUisi 5)KOHOMHUUECKUX CHEHaTbHOCTEN

[Iporpamma Beicuiero oopa3zoBanusi  I[Iporpamma GakanaBpuata

Hanpasienne noarorosku 38.03.02 MeHemKMEHT
[Tpoduas moaAroTOBKH MeHemKMEHT

dopma o0yueHus OuHasi, 04HO-3a04YHAas
Cemectp BTOPOU

Jucuuninnza WNHOCTpaHHBIN SA3bIK

OK3aMeHalMOHHBIN Ouer Ne
1. Reading. Read the text and choose the best word to fill in each gap from A, B, or C.
2. Language. Do the exercises on grammar and vocabulary.



9

3. Listening task. Listen to the text and for each question mark one letter (A, B, or C) for the
correct answer.
4. Speaking Task. Speak on the topic suggested.
WHAT IS IMPORTANT WHEN ...?
Entering the foreign market
e Considering different ways of penetration
e Type of the product
[ ]

5. Writing. Write a letter on the given input.
VY TBepKIEHO Ha 3aceaHny Kadeapbl aHTIIMACKOTO SI3bIKa JIJIS1 SKOHOMUYECKUX CIICIHATbHOCTEH

IIporokoa Ne ot «» 20 1.
3aB. kadenpoii n.¢.u. . B. ®areaHoBa DK3aMEHATOPbL:

KpnTeme OICHUBAHUA IK3aMECHAIIMOHHOI'0 3aJaHUA

Tun 3apanus | Kputepuu oneHKH bambt
3ananus 1no | Tun 3agaHus: MHOXKECTBEHHBIN BbIOOp, 34 BoIpoca, KaIblii
rpaMMaTHKe | MpaBWJIbHBIN OTBET cuictaBiseT 0,5 6aina: 17
Y JICKCHUKE 34 Bompoca * 0,5 6amia
Hroro 17
[Tucemennoe | COOTBETCTBHUE CTPYKTYpE 05
3a7aHHe CootBetcTBHE 00BEMY 0,5
Conepxanue/ob1miee HHGOPMAITMOHHOE HATIOJTHCHHE 1
CooTBeTCTBHE CTHIIIO 1
I'pammaTnyeckas U JISKCUYECKasi MPaBUJIbHOCTh 1
Hroro 4
Yrenune Tun 3amanus: MHOXKECTBEHHBI BBIOOP, 8 BOMPOCOB, KaXKIbIi
MPAaBUJIBHBIN OTBET cocTaBisieT 1 Gam:
8 BorpocoB * 1 Gar 8
Hroro 8
AynpoBanne | Tunm 3aaHusi: MHOKECTBEHHBII BBIOOp, 6 BOMPOCOB, KaxIbIi
MPaBWIbHBIN OTBET cocTaBisieT 1 Oam:
6 Bonpocos* 1 6am1 6
Hroro 6
I'oBopenue | [TonHoTta BeImosnHeHMs 3aganus (task completion) 2
bricTpora peun/cBo60HO0E Bianenue (fluency) 1
['pammaTHUecKas U JJIeKCHYecKasl MPaBUIBLHOCTS (accuracy) 2
Hroro 5
Bcero 3a 3xk3aMeH 40

8. PACHHPEAEJIEHUE BAJIJIOB, KOTOPBIE ITOJYYAIOT OBYUYAIOIIUECA

OO0mias oreHKa 3HaHHUKM, OOYJAOIINXCS MO AUCIUIUINHE TIpoBoauTes 1o 100-0aybHON mIkase
COTJIACHO TaKUM KPUTEPHUSIM, IPUBEICHHBIM B Tabuuile HUke. OpraHnzannoHHO-y4eOHas padoTa
oOyyJaromerocss B ayJIUTOPUU OIICHUBACTCS Ha OCHOBE TAaKUX KPHUTEPHUEB KaK IMOCENAeMOCTh
3aHATUN, aKTUBHOCTh BO BpEMsl MPOBEIEHUS JICKIIMOHHBIX U MPAKTUYECKUX 3aHATUN (BOMPOCHI
JEKTOPY MO TeMe JICKIIMOHHOTO MaTepuaia, ydacTue B OOCYXKJIEHUU MPOHACHHOTO MaTepuaa,
peleHue 3a7a4d ¥ CUTyaluil y JOCKHU U T.IL.).
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Pa3zpenst Bup padotsi baJsl
Opranu3anroHHO-y4eOHass paboTa CTyIeHTa B 20
ayJIuTOPUU
CamocrosiTenbHas padbora 20

Pasnen 1 NunuBuayansHas padbora 20
[IpomexyTouHasi KOHTpOJIbHASA paboTa 40
Hroro 100
OpranuzannoHHo-yueOHast paboTa CTyICHTa B 20
CamocrosiTenbHas padbora 20

Paznen 2 NunuBuayansHas padbora 20
OK3amMeH 40
Hroro 100

CooTBeTcTBHE 0A/1JIOB OLICHKE

O1eHKa 10 NATHOAILILHON IIKaJIE
KonnuectBo 0amios =
s 100 ECTS | Dx3amen, nuddepeHunpoBaHHbBII 3auer
3a4yer

90-100 A OTJIMYHO 3a4TEHO
80-89 B 3a4TEHO
75-79 C XOpotHo 3a4TCHO
70-74 D 3a4TCHO
60-69 E YAOBIETBOPUTEIHHO ATTOHO
35-59 FX HE 3a4TCHO

034 v HEYJIOBJIETBOPUTEIHHO He 3a9TOHO

9. MATEPHAJIBHO-TEXHUYECKOE OBECIIEYEHHUE YYEBHOTI'O ITPOLHECCA

VY4eOHble 3aHATHS TpoBOoAsTCs B 7-M U 5-M kopmycax Jonl'Y (r. [Joneuk, yi.
YenrockuHies,186; 1890). [l npoBeieHUs NPAaKTUUECKUX U J1a00paTOPHBIX 3aHATHN TpedyeTcs
ayuTopus, 000pyJOBaHHAs MEJIOBOW MJIM MapKEpHOM NOCKOW, MyJIbTUMEIUIHBIA MPOEKTOP U
9KpaH, HOYTOYK, KOMIUIEKT y4eOHOW MeOesn s CTYJEeHTOB, pabouee MECTO IperojaaBaTels,
BbIX0/1 B IHTEepHET — MpoBOIHOM MM ¢ ucnosib3oBaHueM Wi-Fi.

Jlis caMOCTOSITEIbHOM pabOThl MCIONB3YIOTCS TEKCTOBBIE M 3JIEKTPOHHBIE PECYypChbl
Hayunoii OMONMOTEKM YHHMBEpPCUTETa M JAPYTUX AJIEKTPOHHBIX OMONMOTEYHBIX 0a3 JaHHBIX,
yueOHO-MeToIuuecKoe obecreueHue, NpeiCTaBIeHHOe B Y4eOHO-MeTOJUUECKOM KaOuHeTe 7-Tro
kopmyca (aya.103).

OOyuaronecss HMEIOT BO3MOXHOCTh — HCIIONB30BaTh y4eOHbIE MaTepualbl 10
TUCIIUTIIIMHE, pa3MenieHHble Ha Tuiatrgopme Moodle IlenTpa nuctaHIMOHHOTO 00pa3oBaHUS
sKoHOMHYeckoro Qakyibrera «JoHl'Y». Ilpn wH3ydeHUM JMCUUIUIMHBI TNPUMEHSIOTCS
AIIEKTPOHHOE O0yUYEHHUE U TUCTAaHIIMOHHBIE 00pa30BaTe/IbHBIE TEXHOJIOTUH.

C  ucmonp30BaHMEM  pecypcoB  IUIAaTGOPMBI  JUCTAHLMOHHOTO  OOpa3oBaHUS
OCYIIECTBIISIETCS TEKYIIMH KOHTPOJIb 3HAaHUHM, OOydalolUMXCsi HAa OCHOBE TECTUPOBAHUS U
IPOBEPKU PE3YIHTATOB CAMOCTOSATEIBHOM paboTHhI.

10. PEKOMEHIOBAHHAS JIMTEPATYPA
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10.1. OcHoBHas1 uTEpaTypa
l. D.P. bparuna, JI.B. Emenko, M.M. Ilucapesckas, E.H. Hazapenko. Metonuueckue
PEeKOMEHJAllMi M0 OpraHu3aliy NPAKTHUYECKUX 3aHATHUH CTYIACHTOB HECHEIHalbHBIX
¢daxynpTeToB 10 nucHUILINHE « HOCTpaHHBIN A3bIKY (aHTIHICKMiA, Hemenkuit) — Honenk: [OY
BIIO «/loneukuii HallMOHAJIbHBIN yHUBEpcUTET», 2016, 35c¢.
2. E.H. Hazapenko, A.U. Bopo6seBa, M.B. ConoBapoBa, A.I'. Angommna, JI.B. Emenko,
E.K. Kpamapenko. MeTtonuueckue yKazaHWs 110 OpPraHU3AIMH CaMOCTOSITCIIBHOW paldOThI
CTYJICHTOB HECHEIHAIbHBIX (aKyJIbTETOB MO MUCIUIUTNHE «THOCTpaHHBINA S3bIK» (QHTIUHCKUH,
HeMenkui, ucnanckuii) — Jonenk: 'OY BIIO «/lonenkuii HalinoHaNbHBIA YHUBEpCUTET», 2016,
70c.
3. 3amaHus 1711 IPOMEXYTOYHOTo KOHTpouisa K yueOnuky «First Insights into Business» amns
CTYJIEHTOB 1-2 KypcOB SKOHOMHUYECKUX criennanbHocTedt / 3.P. bparuna, JI.B. Emenko, M.M.
[Tucapesckas. — [Jonenk: ['OY BIIO «/lonenkuii HalnoHaIbHBIN yHUBEpcUTET», 2017. — 56¢C.
4. JI.B.Emenko, M.M.ITucapesckas, O.P.bparuna. Economics for beginners: understanding
the basics. 3aganus A ayAUTOPHON M CAMOCTOSTENFHON paboTh K yueOHuky “First Insights into
Business” 17151 CTYZIeHTOB yKPYIHEHHOU rpyInsl HarpaBieHus noarotoBku 38.00.00 skoHomuka
u ynpasinenue. — [loneuk: JouHY, - 2020 270 c.
5. S. Robbins. First Insights into Business. Students’ Book. - Pearson Education, 2014.
S. Robbins. First Insights into Business. Workbook. - Pearson Education, 2014.
S. Robbins. New Insights into Business. Students’ Book. - Pearson Education, 2013.
S. Robbins. New Insights into Business. Workbook. - Pearson Education, 2013
Paul Emmerson.Business Grammar Builder. - Mackmillan, 2013.
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10.2. JlonoJIHUTe/IbHASA JIUTEPaTypa

1. Watcyn-Jones, P. Fun Class Activities for Teachers [Text]. Book 1. - Eddinburg : Longman,
[2002]. - 92 p.

2. Watcyn-Jones P. Fun class activities for teachers. Book2. - Edinburgh : Longman, 2002.

3. Longman Business English Dictionary. — Longman, 2000.

4.J. Crowther-Alwyn. Business Roles. — Cambridge, 2006.

5. J.Mawer. Business Games. — Language Teaching Publications, 2002.

6. B. Mascull. Business Vocabulary in Use. — Cambridge University Press, 2002.

11. ”H®OOPMAIIMOHHBIE PECYPCBI

1. HanuonanbHas »3iexkTpoHHasi Oudaumorexka (HObB): denepanvhnas rocynapcrBeHHas
uHpopmaimonHas cucreMa / MunucrepctBo KymnbsTypsl PD; Poccuiickas rocynapcTBeHHas
oubmmoreka. — Mocksa, 2019- . — URL: https://rusneb.ru/ (mata oopamenus: 31.03.2025). —
Pexum goctyma: cBoOoaHBIM, moamucka. HeoOxoauma ycTaHOBKAa MPOTPAMMHOTO
oOecrnieueHus. — TeKCT: AIEeKTPOHHBIM.

2. eLIBRARY.RU: nHayunas snekTpoHHas OubOnuoreka: cat. — Mocksa, 2000- . — URL:
https://elibrary.ru (mara oOpamenus: 31.03.2025). — Pexum poctyma: st aBTOPHU3OB.
MoJb30BaTeNen. —TeKCT: JIEKTPOHHBIN.

3. Hayunas snextponnas Oubnuorexka «KuOepJlenmukay»: caiit / Accommanus «OTKpbITas
Hayka». — MockBa, 2014- . — URL: https://cyberleninka.ru/ (nata obpamenus: 31.03.2025). —
Pexum nocryna: cBoO0AHbIN. — TeKCT: 37€KTPOHHBIM.

4. DnextpoHHO-OMOMMoTeyHast cuctema «Jlanb»: [caiit]. — URL: https://e.lanbook.com (mara
obpamenust: 31.03.2025). — Pexxum moctymna: u3ganus CeTeBOM AJIEKTPOHHON OMOIMOTEKH,
JUIs aBTOPHU30B. TOJIb30BaTesel. — TeKCT: 21eKTPOHHBII.

5. 3BC HOpaiit: snekTpoHHas OuOIMoTe4Has cucrtema: cait. — MockBa, 2013. — URL:
https://urait.ru/library/svobodnyy-dostup/ (mata o6pamenus: 31.03.2025). — Pexxum nocrymna:
U3JJaHHsT CBOOOTHOTO JAOCTYTIA, JJIsi aBTOPHU30B. TOJIb30BaTeneil. — TeKcT: 3eKTPOHHBIH.



https://rusneb.ru/
https://elibrary.ru/
https://cyberleninka.ru/
https://e.lanbook.com/
https://urait.ru/library/svobodnyy-dostup/

10.
11.
12.
13.
14.
15.

16.

17.

12

dyekTpoHHO-0uOMOoTeuHasi cuctema JlouI'yY: caiit / ®I'BOY BO «/lonl'V». — [loHerk,
2016- . — URL: http:/library.donnu.ru/ (mara obpamenus: 31.03.2025). — Pexxum gocryma:
CBOOOJIHBIN. — TEKCT: 3JIEKTPOHHBIMN.

DJieKTpoHHbBII KaTanor Hayunoii 6ubnmorexu JJoHl'Y: pasnen caiita / Hb J{onl'VY. — Tekcer:
anextporHsiid // ObC HouI'Y: caiit. — URL: http://library.donnu.ru/catalog/ (maTa obpareHus:
31.03.2025). — Pexxum jgoctyna: MOUCK CBOOOTHBIN, 3JEKTPOHHBIE TOKYMEHTBI — JUIS
nojb3oBatesei Joal'y.

Juextponnblii apxuB JouI'Y: pasznen caiita / Hb Jlonl'yY. — Tekcr: anextponssiii // 3bC
Honl'Y: caiir. — URL: http://repo.donnu.ru/ (mara oOpamenus: 31.03.2025). — Pexum
JOCTyTa: CBOOOTHBIH.

Caiit napopmanronHoro areHTcTBa The Economist http://www.economist.ru

CaiiT nH(pOPMAIIMOHHOTO areHTCTBA 3epKajio Helelnu  http://news.zn.ru

Caiit nndpopmannonHoro areHrctea CNN http://money.cnn.ru

Caiit unopmarronHoro arearctsa BBC http://www.bbc.co.uk/russian

Caiit undopmarmonnoro arenrctsa BBC http://www.bbc.co.uk/news/world

CaiiT nua(opMaroHHoro areHrcTea Euronews http://ua.euronews.ru
eLIBRARY.RU: nayunas snexTpoHHas Oubimoteka: caift. — Mocksa, 2000- . — URL:

https://elibrary.ru (mara oOpamenms: 01.09.2023). — Pexxum pgocTtyma: mjis aBTOPH3OB.
noJib30Barenei. —TeKCT: AIeKTPOHHBIM.

DuiekTpoHHO-0ubIHoTeuHasi cucrema JouIl'yY: caiit / ®I'BOY BO «/lorl'Y». — JloHenk,
2016- . — URL: http://library.donnu.ru/ (nara obpamenus: 01.09.2023). — Pexxum gocrymna:
cBOOOHBIN. — TeKCT: NEeKTPOHHBIH.

JuiekTpoHHbIii KaTajgor Hayunoii 6umbamorexkn Joul'Y: paznmen caiita / Hb JJoul'VY. —
Texct: anekrponnsiii // OBC Houl'Y: caitr. — URL: http://library.donnu.ru/catalog/ (mara
obpamenusi: 01.09.2023). — Pexxum qocTyna: MOMCK CBOOOIHBIN, 3IEKTPOHHBIE IOKYMEHTHI —
J1s mosib3oBareneit Joul'y.

12. IPOT'PAMMHOE OBECIIEYEHHE

1. Windows 7 PRO (xopniopatuBHas nutien3us JJoul'yY Ne 46484614);
2. Microsoft Office (kopnoparusHas nuuen3us Joul'yY muuensus Ne 46472919);
3. Microsoft Visual Studio (siuuensust nporpammsl DreamSpark 17151 BeIcIIuX y4eOHBIX

3aBEJICHUN );
4. Autusupyc Kacnepckoro, Libre Office, Adobe Acrobat Reader, xPDF, Paint.NET.
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